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The Influence of Place Image in Shi-da District
towards the Spatial Utility by the Visitors

Teh Pek Yen

Shi-da district is an interesting and unique place. Besides the well known night market, this place
possesses a variety of image, such as historical heritage sites, book shops and art galleries,
foreign food street, coffee shops, and art and cultural performances. Due to the variety images
representation, a research was studied to examine the relationship between the images and spatial

utilization. Therefore, a research is conducted to further study the overall image of the place, and



not only limited to the night market. Four images were examined; there were shopping, heritage
and cultural sites, Shi-da night market, and the street of foreign foods. The clusters of visitors
were analyzed towards these images. Further study, the tendency of spatial utilization of these
clusters was study. Two dimensions of spatial utility were examined, which included consumable
and level of cultural appreciation. The quantitative data reflects from 350 self-administered
structured gquestionnaires which respondents were targeted randomly within the Shi-da study area.
Result was analyzed by using cluster and MDS. The finding has shown a significant relationship
between the images and spatial utilization by different social level. The study value is important
for the future reference in the place development and marketing, especially on landscape and

spatial design.
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