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Created in the 80s, Tea Art is now popular in both China and Taiwan, coming to
encompass a constellation of ritualized brewing practices, embodied knowledges on the
appreciation of tea, and close dialogues with Chinese traditions of thought. In this process, a
growing class of self-styled “tea masters” has played a key role in curating this phenomenon
by making recourse to two terms that generally translate to the English “Tea Art”: chayi and
chadao. This talk explores the relationship between these two terms, to propose a
framework for Tea Art that takes yi and dao as its constitutive logics. We challenge both the
view that the current popularity of Tea Art represents the unearthing of a “timeless Chinese
tradition” and the view that classifies it as an “invented tradition”. Through ethnographic
fieldwork conducted both in China and Taiwan, we demonstrate that Tea Art is a highly
complex social phenomenon that brings marked changes to self-making, sociality, and

polity in both sides of the strait.
iWAPA

7 P> (Thiago De Oliveira Braga) » % B4 x B adrs KA EE L g3
A o ;d_p;z fi 50 A S E T ;Lﬁ;;ﬁgrﬁuajﬁﬁf( 1 R ig‘;r&g,‘ii;‘?gﬁ?ﬂ RN

PGS



VEER T\ RS 2023 4E5 H 24 H

GEFEDMEEL L5 o % - K F F73:™% 2 F “Tea Art: Reconfiguring Ethics in
Urban China”#-% # . Gastronomica-The Journal for Food Studies + - = ~ & jE{#3 &
B e REF AN T BFEALESG



